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THE COMPREHENSIVE SOLUTION FOR
GRASS FED BEEF: FRESH AND PROCESSED
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At SunFed Ranch, our cattle are grass fed
and grassfinished everytime, meaning they
enjoy a diet that is 100% pasture-provided
100% GRASS FED BEEF grass. No exceptions, no compromises.

SUNFED
)—M—(

RANCH™

100% Grass fed

1 00% N atu ra I | GROUND BEEF (@

BURGERS
e

100% Sustainably raised

Free from antibiotics and added
hormones
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WATERS RANCH

Teton Waters Ranch (TWR) is dedicated to sourcing the
healthiest and most environmentally beneficial grass fed
beefbyselectively promotingand supporting ranchersacross
the globe who raise 100% grassfed beef per TWR standards.

100% grass fed, no grain, ever
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Certified Humane® grass fed and
humane treatment certified
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GRASS FED FOODS ARE A BETTER CHOICE

86% of consumers look for at least one of the “better for” options when
buying meatand poultry.

Better for:

64% Me/my family
35% The farmer/worker
35% The planet

32% The Animal

Among the 32% of people emphasizing better-for-the-planet, local,
grass-fed and environmentally friendly packaging are the top meat
strategies.*

*The Power of Meat© 2021/2022

Loveland,

Jeff Tripician, CEO
Cell: 303-589-0968
trip@gffoods.com

sean@gffoods.com




